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The 24th Annual Summer Reading List

Find a light breeze or crank up your de-humidifier, it's time to get comfy with
great reads to boost your communications.

Who is Government: The Untold Story of Public Service

(Riverhead Books © 2025) Edited by Michael Lewiswith essays by Michael
Lewis, Casey Cep, Dave Eggers, John Lanchester, Geraldine Brooks, Sarah
Vowell, and W. Kamau Bell

e e Back in April, my mom texted me a phone
recording she made of Michael Lewis on
WHO IS MSNBC with a note: “About the importance of
GOVERNMENT? storytelling! | just had to send this to you!
S What you are doing is very important!” | like
PUBLIC SERVICE to think | inherited my use of exclamation
from my mom!

E

Well, she proved the adage “mom knows
best” because Michael Lewis’s book Who is

' Government has turned out to be one of my
MICHAEL favorite books in years. Filled with the kinds

of stories everyone working in the public

LEWIS interest sector needs to be telling, each essay
IICHABLILEYS, 2 SEX C¥R of a government worker is written by a world-
s i class writer.



https://www.penguinrandomhouse.com/books/788713/who-is-government-by-edited-by-michael-lewis/
https://www.thegoodmancenter.com/workshops/
https://www.thegoodmancenter.com/workshops/
https://www.simonandschuster.com/books/Say-More/Jen-Psaki/9781668019863
https://www.routledge.com/Public-Interest-Communications-Strategy-for-Changemakers/Christiano-Bradbery/p/book/9781032531915?srsltid=AfmBOoowjVQKZL1D9HCV2N31biWUPDttCdj2N1HA4l4Dr7odEKoqPSOv
https://www.constantcontact.com/landing1/vr/home?cc=nge&utm_campaign=nge&rmc=VF21_CPE&utm_medium=VF21_CPE&utm_source=viral&nav=d68a078f-91c6-427c-ad5c-ab2709891017
https://bookshop.org/p/books/who-is-government-the-untold-story-of-public-service-michael-lewis/21873336?ean=9798217047802&utm_source=google&utm_medium=pmax&utm_campaign=gift_cards&utm_content=6443417794&gad_source=1&gad_campaignid=16235479093&gbraid=0AAAAACfld40DkQe5MmGUrLGF896SCu5tG&gclid=Cj0KCQjwtMHEBhC-ARIsABua5iSaLA46pghgXykmrKxS-fVRBmn8wuBjuT1Kz9w2yN1eWr2aUdLD_CEaAswyEALw_wcB
https://bookshop.org/p/books/who-is-government-the-untold-story-of-public-service-michael-lewis/21873336?ean=9798217047802&utm_source=google&utm_medium=pmax&utm_campaign=gift_cards&utm_content=6443417794&gad_source=1&gad_campaignid=16235479093&gbraid=0AAAAACfld40DkQe5MmGUrLGF896SCu5tG&gclid=Cj0KCQjwtMHEBhC-ARIsABua5iSaLA46pghgXykmrKxS-fVRBmn8wuBjuT1Kz9w2yN1eWr2aUdLD_CEaAswyEALw_wcB

| have told and retold these stories manytimes already. Michael Lewis knows
how to make us care about the brilliant people who have chosen public service.
Take a page out of his book to make everyone care about the people doing
your work.

The only downside of this book is that maybe it came out a little too late.
(Please scroll down for full story).

l Upcoming online classes at The Goodman Center
The Platinum Storytelling: Strategic

Rules of Tapping the Communications:

Presenting Power of Cutting Through
Narrative the Clutter

August 19 & 21 September 24 & October 1,8, 15 December 2 & 4
9am - 10am PT 11am - 12pm PT 11am-12pm PT

Say More: Lessons from Work, the White House, and the World
(Scribner © 2024) by Jen Psaki

Political analyst and former white house press

secretary Jen Psaki has gifted us with a book S AY MORE

that is clear, actionable, and breathtaking in -
its lack of pretention. Any communicator who Communicating

creates or delivers talking points for their at Work,
organization, boss, program, or policy should at Hofne-
read this book. and in

the World

Psaki emphasizes active listening, connecting
and understanding your audience (and even
your audience’s audience), preparation in
pursuit of agility, flexibility, and more. She cuts
right to the purpose of communication: getting
people to listen and then maybe even
understand.

“Conventional strategies don’t always work;
they’re usually more about finding a shortcut
and controlling the conversation than about
actual effective communication.” Psaki offers you strategies that will work.


https://www.simonandschuster.com/books/Say-More/Jen-Psaki/9781668019863
https://www.thegoodmancenter.com/workshops/
https://www.simonandschuster.com/books/Say-More/Jen-Psaki/9781668019863

Public Interest Communications: Strateqy for Changemakers
(Routledge © 2025) by Ann Searight Christiano and Angela Bradbery

The first textbook on public interest communications was published this year by
our friends at The University of Florida. While it might be a stretch to call it a

(a2) : summer read, it is chock full of useful

ey RO ) . ..
%\,;5@ — S strategies and inspiring examples of great
s \\, | communications at work.

Y 5@ // Christiano and Bradbery are

Yon communications pros, after all, so this book
is refreshingly straightforward and has a

f sense of humor. (There is an anecdote
about the board game Monopoly that blew

J

Public Interest

Communications my mind!)
Strategy for _
Changemakers This book should be a cornerstone of

communications curriculum, but | also think
it is a great read for brushing up your skills

Ann Searight Christiano . .
and after years on the job or as a learning tool

Angela Bradbery for someone entering the field. Warning: it

is one of those books that will give you a
million more books that you can’t wait to

® R read.

An inconvenient joke? The case for comedy in the climate crisis.
(Article on TheHill.com June 2025) by Michael Oppenheimer, opinion
contributor

Your cause is no laughing matter. Or is it?

Michael Oppenheimer, an internationally recognized climate scientist, recently
wrote an op-ed entitled “An Inconvenient Joke: The Case for Comedy in the
Climate Crisis.” In it, Oppenheimer explains why he believes that it's appropriate
to use humor when addressing an issue as serious and complicated as climate
change. We believe Michael has made a convincing case for just about any
serious and complicated issue to do the same — even yours, perhaps?

We encourage you to read his essay here.
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https://thehill.com/opinion/energy-environment/5371565-humor-science-advocacy-campaign/https://
http://www.thegoodmancenter.com/
mailto:kirsten@thegoodmancenter.com
https://www.routledge.com/Public-Interest-Communications-Strategy-for-Changemakers/Christiano-Bradbery/p/book/9781032531915?srsltid=AfmBOoqPkdnd9IGpD9md027eks32t_gEEjVRvpkSWHkQk-k9hi0upnMz
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