
their valuable time and attention to
you —whether for five minutes or five
hours — they expect value in return.
If you fail to deliver, they will consider
the unwritten contract breached and
may opt out in any number of unpleasant
ways, e.g., checking their BlackBerry,
nodding off, or just picking up and
leaving.

How can you avoid this fate?  Study
and abide by the terms of the contract
as they exist in your audience members’
minds —which is precisely what you’ll
find inside awaiting your review.
And signature.
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Back issues are available on the web at www.agoodmanonline.com. 
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C O N T R A C T

First Session Coming Soon
The first session of “Storytelling iSchool”
begins September 7th, and a few of the 25
spaces in this inaugural class are still avail-
able. If you want to learn how to tell stories
that can advance your mission, attract
funds, and help recruit new board
and staff members — and do so in
the comfort of your own home or
office —visit my website for more
information and be sure to register
before August 30th.

Second Printing Completed
If you are a full-time employee of a non-
profit, foundation, government agency or
educational institution, you can request
a complimentary copy of Why Bad
Presentations Happen to Good Causes.
We have just printed 10,000 more
copies thanks to the generous support
of The William and Flora Hewlett
Foundation, The David and Lucile
Packard Foundation, The Robert
Wood Johnson Foundation, The

Sisters of Charity Foundation of Cleveland,
Surdna Foundation, Open Society Institute,
and The Harbourton Foundation.

Third Edition Now Available
The best stories about storytelling
from seven years of free-range
thinkingTM have just been collected
in one place: Storytelling as Best
Practice (Third Edition). Copies of
the newly expanded booklet cost
$12.50 (plus shipping) and can be
ordered from my website.

s you plan a presentation, it can
be useful to think of your audi-
ence’s experience as a journey.
They will enter the meeting room
at point A, which is defined by

their existing level of understanding
and interest in your subject. And they
will leave at point B, hopefully with
more interest, understanding and even
motivation to act. How you transport
them from A to B—well, that’s the real
challenge, but if you begin your plan-
ning by thinking in these terms, you’re
off to a promising start.

You can read more about using the A-
to-B model in Why Bad Presentations
Happen to Good Causes, but there is
another useful metaphor to consider:
the contract. When people turn over

A

Every time you present, you enter
into a contract with your audience.
So take a moment to review the
terms, or your next talk could be
a deadly deal-breaker.

To order either book
or to register for

Storytelling iSchool, visit
www.agoodmanonline.com
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